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> HEARTS & BASKETS/

> FOUNDER/CRERTIVE DIRECTOR X1
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WORKING DIRECTLY WITH BRANDS
ON THEIR CREATIVE COMMS.
ACTIVATION AND DIGITAL
CHALLENGES.

¥ACHIEVEMENTSHX

SUCCESSFULLY PITCHED & WORKED
ON BRAND AWARENESS & ACTIVATION
PROJECTS WITH BRANDS INCLUDING:
BIO&ME. VIDAS & TILDA.
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LED CREATIVE DEPARTMENT OF UK
ARM OF US COMMERCE BUSINESS.

OVERSAW THE CREATIVE WORK FOR
THE RGENCY’S CLIENTS INCLUDING
VODAFONE. AKZONOBEL. TILDAR RICE
AND YANKEE CANDLE.

¥ACHIEVEMENTSH*

CREATED INTERNAL CREATIVE
PROCESSES THAT BECAME THE
STRUCTURE FOR THE APPROACH
TO CREATIVE WORK.

ENSURED THE CREATIVE PRODUCT WARS
PRESENTED DIRECTLY BY CREARTIVES
AND RAISED THE PROFILE OF THE
AGENCY’S CREATIVITY.

THIS LED TO TURNING A FUNCTIONAL
REACTIVE CREATIVE PRODUCT INTO

A PROACTIVE THOUGHT LERDING
PRODUCT.

LA LLLLLLL AL A 1 ] LS bV
- 2018 - JUN 2019
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> CREATIVE DIRECTOR X1
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LED AND MANARGED THE CREATIVE
DEPT OF 16 CREATIVE ACROSS
LONDON AND MANCHESTER OFFICES.

OVERSAW THE CREATIVE OUTPUT OF
THE AGENCY’S CLIENTS INCLUDING
KELLOGG’S., NESTLE, PZ CUSSONS,
MCCAIN FOODS. ARLA FOODS AND
PRINGLES.

¥ACHIEVEMENTSH

CREATED INTERNAL CREATIVE
PROCESSES THAT BECAME THE
STRUCTURE FOR THE APPROACH
TO CREATIVE WORK.
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LED AND MANAGED CREARTIVE

DEREEOF 5 .

OVERSAW THE CREATIVE OUPUT OF
THE RGENCY’S VARIED CLIENTS
INCLUDING: THE AR, CONTINENTAL.
HTC., METRO. GOCOMPARE. MONDOLEZ.

¥ACHIEVEMENTSHX

THIS LED TO A STRONGER TERM
ETHIC AND CREATIVE WORK THAT
REPERTEDLY WON NEW BUSINESS
AND AWARDS FOR THE AGENCY.
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> CREATIVE DIRECTOR X1
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LED AND MANARGED THE CREATIVE
DEPT OF 4 AND OVERSAW THE
CREATIVE OUTPUT OF THE RAGENCY’S
CLIENTS INCLUDING LINDT.
DISCOVERY FOODS. OCEAN SPRAY.
NESPRESS0. TATE LYLE.

¥ACHIEVEMENTSH*

REPOSITIONED RAGENCY?’S OUTWARD
FACING PROPOSITION AND
IMPLEMENTED IT INTERNALLY
FROM LOGO TO WEBSITE.

THI

0 THE
AGENCY’S MOST SUCCESSFUL
BUSINESS YERR.

CLIENTS INCLUDED LINDT. LEVI

ROOTS & TRACKLEMENTS. THESE

IN TURN THESE WERE WON SEVERAL
AWARDS FOR EFFECTIVENESS

AND CREATIVITY. X1
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> THE BIG KICK

> CREATIVE DIRECTOR
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LED & MANAGED A CREATIVE TERAM
OF 18 CREATIVES. DEVELOPING THE
TEAM?S SKILLSET IN ALL ASPECTS
OF CREATIVE AND FUNCTION NEEDS
TO IMPROVE STANDARDS.

¥ACHIEVEMENTSHX
IMPLEMENTED CREATIVE PROCESSES
& WORKFLOW SYSTEMS.

LIAISED WITH RECRUITMENT
AGENCIES & FREELANCE CREATIVES
DIRECTLY.

: : BEV.,
NESTLE AND TESCO ACCOUNTS.
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