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QUICK OVERVIEW>>>

senior creative with 20+ years 
experience in creating 
successful and award-winning 
campaigns in BTL/Activation FOR 
Retail/Shopper/Brand Experience 
and Promotional Marketing.

A conceptual art director 
with proven copywriting 
skills. hands-on approach  
FROM SCAMPS TO VISUALISING.
CLIENT FACING & relishes getting 
stuck into briefs and pitches 
with a true passion for 
strategic and creative 
problem solving.

BELIEVES ACTIVATION is an 
approach, not just PURELY AN 
executional discipline.

PASSIONATE ABOUT THE UNIQUE ROLE 
ACTIVATION PLAYS IN ALL ASPECTS 
OF OMNICHANNEL COMMS.

MISCELLANEOUS >>
> RUNS A GUINNEA PIG HOTEL
> POLO MINTS MAKE HIM SNEEZE



QUICK GLANCE AT SCALEABLE INCENTIVISED ACTIVATIONS I’VE CREATIVELY CONCEIVED & DIRECTED >>>



PEN/PAPER SCAMPS VISUALISATION >>>



CONCEPT SCAMP (ME) MAC VISUAL CONCEPT(I ART DIRECT DESIGNER

OVERSEEING THE CREATIVE PROCESS FROM SCAMPS THROUGH ART DIRECTION TO FINAL HI-RES ASSETS >>>



Shopper COMMS FOCUSSED PHOTOGRAPHIC ART DIRECTION >>>



PHOTOGRAPHIC ART DIRECTION FOR BRAND CAMPAIGNS & ATL >>>



IMPACT AT SHELF >>>

UNPOWERED PRODUCT BENEFIT DEMO (LENTICULAR)

MAKING COMPLEX CHOICE DIGESTABLE

MEMORABLE 
PRODUCT 
BENEFIT 
COMMS  



OFF TRADE – LANDSCAPE KV



ON TRADE – FACE TO FACE EXPERIENCE 



OFF TRADE – CHILLED FOYER DISPLAY



OFF TRADE

FSDU

GONDOLA END 
WITH PREMIUM 
OFFER



OFF TRADE

BAY ‘STOWAWAY’ - HOME DELIVERY SAMPLING 



ON TRADE – PREMIUM SERVE MERCH



ON TRADE – SOCIAL ENGAGEMENT



RETAIL EASTER OCCASION PLATFORM



RETAIL EASTER OCCASION PLATFORM



RETAIL EASTER OCCASION PLATFORM



RETAIL EASTER OCCASION PLATFORM



RETAIL OCCASION PLATFORM



SNACK-TIVATION PLATFORM – CONCEPT VISUAL 



SNACK-TIVATION PLATFORM – MANTRA



SNACK-TIVATION PLATFORM – STRATEGIC OVERVIEW/CTA VARIATION/RETAILER FOCUS



SNACK-TIVATION – INTERACTIVE POS



FINAL KEY VISUAL
AT FIXTURE



AWARENESS EXECUTION IN ASDA
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RETAILER ACTIVATION – 
INTERACTIVE WINDOW



28

RETAILER ACTIVATION – 
INTERACTIVE WINDOW



PASSERS BY WERE PROMPTED TO 
SCAN QR CODE AND CONTROL 
VACCUUM CLEANER AROUND THE 
SCREEN LIKE A SCRATCH CARD



30

CHOOSING DIFFERENT MODELS 
TO GAIN CONFIDENCE IN THEIR 
FEATURES SPEED AND ACCURACY



TITLE LOOPING SCREEN SAVER HOW TO PLAY + SHOPPER PARTICATION PORTLE VIA QR

PRODUCT CHOICE COUNTDOWN TO PLAY GAMEPLAY

GAMEPLAY LOWER REWARD TO DRIVE FOOTFALL eNEWSLETTER SIGNUP + FPD ENTRY WINDOW INSTANT REAL PRODUCT REVEAL VIA TRANSPARENT OLED SCREEN

OPAQUE OLED SCREEN BECAME  
TRANSPARENT REVEAL WINNING 
PRIZE IN WINDOW ITSELF 



SHOPPER TOOLKIT - POSTER

CAR PARK BANNERS

AT SHELF



SHOPPER TOOLKIT – AISLE END HOT SPOT



SHOPPER TOOLKIT – RETAILER DIGITAL & SOCIAL 



BRAND EXPERIENCE in SHOPPING CENTRES 

…SUPPORTED BY IN 
INCENTIVISED ACTIVATION

GIANT SNOW GLOBE FEATURED 
PRODUCT AROMAS AND SOCIAL 
SHAREABLE PHOTO OPPS & DRIVE 
TO STORE

IN STORE 
ACTIVATION 
FEATURED SCAN 
SHAKE & WIN 
MOBILE MECHANIC



BRAND ACTIVATION



BRAND ACTIVATION



Creating an environment to present and win pitches BRAND ACTIVATION



Creating an environment to present and win pitches GRAB A GRAND EXPERIENCE



SUPPORTING INCENTIVISED ACTIVATION ON PACK

GAMIFIED MOBILE EXPERIENCE



PITCH THEATRE

CAMPAIGN AMPLIFICATION



BRAND EXPERIENCE in SHOPPING CENTRES

INCENtiVISED ACTIVATION PRIZE DRAW

CHILLED 
SAMPLING 

ONLINE MIX & 
SHARE EXPERIENCE 

FEATURED TOUCH 
SCREEN MUSIC & 
VIDEO MIXABLE 
JUKE BOXES & 
LARGE SCREEN



BACK to CONTENT ITEMS >>

Watch - https://www.andrewstantonitems.com/kelloggs

INCENTIVISED ACTIVATION



IN STORE LAUNCH ACTIVATION



THE ON PACK ACTIVATION

THE PREMIUM



RETAIL FOYER DISPLAY ENCOURAGING SOCIAL SHARING



SOCIAL ENGAGEMENT



INCENTIVISED ACTIVATION



SAMPLING & INCENTIVISED ACTIVATION AT HAMPTON COURT



RETAILER BUYER DM COMMS



ACTIVATION CAMPAIGN



CAMPAIGN AMPLIFICATION



INCENTIVISED ACTIVATION

‘BE IN 
TO WIN’
EASTER SHOPPERS 
AWAITED THE 
LINDT GOLD 
BUNNY CAR 
ON THEIR 
DOORSTEP WITH 
HOLIDAY PRIZES.

CAR USED ‘GBPS’ TECH TO ‘HEAR’ 
JINGLE OF LINDT GB BELL

RETAIL MEDIA

FACEBOOK 
AND TWITTER 
UPDATED 
WHEREABOUTS 
OF LGB CARS



Watch - https://www.andrewstantonitems.com/florette

ACTIVATION PLATFORM





Educational 
info barker

Inspiration
recipe barkers





Watch - https://www.andrewstantonitems.com/KITKAT

INCENTIVISED ACTIVATION



CAMPAIGN AMPLIFICATION



SHOPPER ACTIVATION PLATFORM

COMMISSIONED 
ILLUSTRATION 
BY RENOWNED 
BOLLYWOOD 
ARTIST



INCENTIVISED ACTIVATION

WINDOW POSTER

FOYER TOTEM

AT SHELF LEAFLET



INCENTIVISED ACTIVATION

COUNTERTOP FLIP CHART 

STAFF FACING 
INFO AND 
PROMPTS ON 
REVERSE



INCENTIVISED ACTIVATION

SEALED 
PRIZE 
ENVELOPE

INSTANT 
GIFT 
CARD 
PRIZES

WEEKLY GRAND PRIZES



GLOBAL SHOPPER TOOLKIT



ATL ‘MEATBALL ARMEGGEDON’ INITIaL FOCUS ON THE PROBLEM

LEADING TO ICONIC COMMS DEVELOPED  
ATL AND FOR INTEGRATED IDENTITY

AND CREATIVELY FLEXIBLE EXECUTIONS

SHOPPER 
COMMS LED 
TO ATL 
CAMPAIGN
(NOT THE 
OTHER WAY 
ROUND!) 

SHOPPER 
COMMS 
TOOLKIT 
CREaTED 
FOR 
MULTIPLE 
MARKETS



THERMOGRAPHIC 
INK INFO 
LEAFETS LET 
SHOPPERS FEEL 
THE ENGAGE WITH 
THE PROPOSITION

COMMS ALONG P2P 
TAILORED TO 
SHOPPER MINDSET



EMBOSSED ‘SPAGHETTI SPLAT’ EFFECT ON EDUCATIONAL PRODUCT USAGE BARKER/WOBBLERS



GLOBAL STRATEGIC APPROACH TOOLKIT



CAMPAIGN LOOK 
AND FEEL



TOOLKIT APPLICAtION





EVENT PREMIUMS



Watch https://www.andrewstantonitems.com/vodafone

CAMPAIGN



CAMPAIGN MANIFESTO



GIANT ROUTER ON BACK OF VAN

HIGH STREET FACE TO FACE INTERACTION AND SIGN UP



FACE TO FACE ENGAGEMENT



Modular and scalable

Features Engagement 
with more depth and 
making Speed more 
exciting

HIGH SPEED EVENT
(CAMPAIGN CONCEPT 
AS PRESENTED)



HIGH SPEED BROADBAND HOTSPOT AT COMMUTER HUBS



ECRM



REGIONALISED COMMUTER MEDIA SALES TEAM COLLATERAL AND DOOR DROP



REGIONAL MEDIA TAKEOVERS



RETAIL 
FIXtuRE 



PREMIUM 
AESTHETiC POS



RETAIL 
FIXtuRE 





ON TRADE ACTIVATION



ON TRADE ACTIVATION



CONCEPT SCAMP MAC VISUAL CONCEPT

APPROVED KEY VISUAL
ON/OFF TRADE COMMS TOOLKIT



VISIBILITY OUTSIDE THE PUB

A FRAME CHALK BOARD RUGBY STADIUM ENTRANCE TUNNEL WINDOW DECAL



VISIBILITY INSIDE THE PUB – AT BAR

NOVELTY RUGBY PLAYERBAR STOOLS

BAR RUNNER

STAFF T-SHIRT

BACK OF BAR BANNER



ON TRADE ACTIVATION PREMIUM



ON TRADE TOOLKIT



ON TRADE TOOLKIT



ON TRADE TOOLKIT



ON TRADE TOOLKIT



ON TRADE TOOLKIT



RETAIL PRESS



RETAIL PRESS



Watch - https://www.cpm-int.com/liquid-methodology

B2B BRAND DEVELOPMENT AND ANIMATION 



B2B DIRECT MAIL





…do we have to have a kebab every Friday?

ACTIVATION vIA INTERACTIVE BILLBOARD & CONTENT



BRAND TOOLKIT

APPLIED TO 
NUMEROUS 
SALE COLLATERAL 
& b2B DM



EVENT COLLATERAL



PHOTOGRAPHIC 
ART DIRECTION



PHOTOGRAPHIC 
ART DIRECTION



PHOTOGRAPHIC 
ART DIRECTION



DESIGN & ART DIRECTION



DESIGN & ART DIRECTION



LAUNCH MAILER



*****************************

*** THANKYOU FOR SHOPPING ***
***** WITH ME TODAY *****

THIS COPY TO BE RETAINED BY THE CUSTOMER
CHECKOUT ‘ANDREW STANTON’ ON LINKEDIN

STANTON_ANDY@HOTMAIL.COM

IDEAS THAT 
SHOPPERS
BUY INTO


