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QUICK OVERVIEW

SENIOR CREATIVE WITH 26+ YEARS
EXPERIENCE IN CRERTING
SUCCESSFUL AND RAWARD-WINNING
CAMPARAIGNS IN BTL/ACTIVATION FOR
RETAIL/SHOPPER/BRAND EXPERIENCE
AND PROMOTIONAL MARKETING.

A CONCEPTUAL ART DIRECTOR

WITH PROVEN COPYWRITING

SKILLS. HANDS-ON APPROACH

FROM SCAMPS TO VISUALISING.
CLIENT FACING & RELISHES GETTING
STUCK INTO BRIEFS AND PITCHES
WITH A TRUE PASSION FOR
STRATEGIC AND CRERTIVE

PROBLEM SOLVING.

BELIEVES ACTIVATION IS AN
APPROACH. NOT JUST PURELY AN
EXECUTIONAL DISCIPLINE.

PASSIONATE ABOUT THE UNIGUE ROLE
ACTIVATION PLAYS IN ALL ASPECTS
OF OMNICHANNEL COMMS.

> RUNS A GUINNEAR PIG HOTEL
> POLO MINTS MAKE HIM SNEEZE



QUICK GLANCE AT SCALEABLE INCENTIVISED ACTIVATIONS I7VE CREATIVELY CONCEIVED & DIRECTED

£10

EVERY DAY ITIRAINS

WHOLEGRAIN
MUSTARD = /

Try




PEN/PARPER SCAMPS VISUALISATION
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OVERSEEING THE CREATIVE PROCESS FROM SCAMPS THROUGH ART DIRECTION TO FINAL HI-RES RSSETS

CATCH =] ACTION
TOGETHER

IT°S TIME TO
== ACTION

IT°’S V GUINNESS TIME




SHOPPER C
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IMPACT AT SHELF

Looking for another colour?
l Get it mixed instore today!
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OFF TRADE - LANDSCAPE KV
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ON TRADE - FACE TO FACE EXPERIENCE

[ ON TRADE ACTIVATION - DECLARING
A MUTINY ON YOUR CURRENT BEER
AND OFFERING TO SWAP FOR A NEW MUTINEER -
AFTER YOU’VE HAD THE CHANCE TO TRY IT ‘
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OFF TRADE

AWARD WINNING BRAND
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OFF TRADE

RAY *STOWAWARY? - HOME DELIVERY SAMPLING

| Thought you'd like te try my NEW rem flevoared beer, so
I've stowed ewaoy o bottle for you to try. It's beer with the
Captains spirit end NEW for you and your crew to enjoy!
And what's mere, if you like it, ase this voucher code
SAVSOYE on your next oaline TESCO shop to get

5 0p oFFyOUR NEXT 3 BOTTLES.

- Captain Norgan
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ON TRADE - PREMIUM SERVE MERCH







RETRIL EASTER OCCASION PLATFORM




RETAIL EASTER OCCASION PLATFORM
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RETAIL EASTER OCCASION PLATFORM

Seasonal Aisle Header
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RETAIL EASTER OCCASION PLATFORM
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RETRIL OCCASION PLATFORM

DAIRY "':RK a

buttons

wonm

ANDY
STANTO

AND




SNACK-TIVATION PLATFORM - CONCEPT VISUARL

our NEW Melty Hoops, 0aty Biccies,
Butterfly Pops toddler snacks will
encourage your little xCHOMP!x—ions to
explore their senses & continue to try the
best new foods for their tummies
and in turn grow into the world's most
beautiful butterflies.
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to healthy snacking

Parents, Grandparents and Guardians of older Little ones.
you're ALL wnvited to join us for very special playdates With our
NEW healthy, sensory (and most importantly —yummYy) snacks

for children over 12 months old along With our NEW 'tuste-budds'
— The Yery Hungry Caterpillar.

our NEW Melty Hoops, oaty Biccies, Butterfly Pops snacks
will encourage little CHOMP!-1ons to explore their senses to °Qty bic ¢
continue to try the best new foods for their tummies! A

---—--—-—--———-—-———---—-————-——_---—---------—----—---—----—---———_._

we want to help your own hungry caterpillars develop how they Eat. Play. Love.
and in turn grow nto the world’s most beautiful butterflies.
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SNACK-TIVATION - INTERACTIVE POS
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RETAILER RACTIVATION
ERACTIVE WINDOW
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RETRILER RACTIVATION -
INTERRCTIVE WINDOW
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CHOOSING DIFFERENT MODELS
TO GARIN CONFIDENCE IN THEIR
AND RCCURACY




Miele

SCREEN BECAME

OPAQUE OLED
TRANSPARENT REVEARL WINNING

PRIZE IN WINDOW ITSELF

N

HOW TO PLAY + SHOPPER PARTICATION PORTLE VIA QR
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SHOPPER TOOLKIT - POSTER

AkzoNobel

) .
Dulux’ CAR PARRK BANNERS

let's colour
Do | N Simply Refresh ]
let's colour ¥ \\\\“ i r~

Get it done in ohe

‘Simply Refresh

g/~
Get it done in Ene

AT SHELF

N

D =
%

LESS

PAINT’

e COAI >
COVERAGE | GUARANTE

QUICK
TO ENJOY!

-

LESS PAINT"
MORE COVERAGE’
QUICK TO ENJOY!

-

&
Get it done in onNe

*Tevms ond condtions opply, plecse vist Dulux.co.uk/ocguarantae
WWhen Pure Brilllont White is used over dark colours, an adational coot moy be required o achieve the sesined finsn.
Leas Paint needed compared 1o two coats of Dulux Mall, More Coveroge compared to Dulux Molt



SHOPPER TOOLKIT - AISLE END HOT SPOT
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SHOPPER TOOLKIT - RETRILER DIGITAL & SOCIAL

Dl N EW ‘Simply Refresh ‘ Get it done

[~ 1IN oNne

AkzoNobel

=)
Dulpe
Simply Refresh
Y N~

"AM
Get it done in one

NEW

Bt i -
Simply Refresh i LESS PAINT

QUICK TO ENJOY!

MORE COVERAGE’

Get it done
in one B ORE

Terms and conditions
apply

*Terms and conditions opply, pleose visit
Dulux.co.uk/ocqguarantee

AVAILABLE IN STORE

DISCOVER MORE )

DISCOVER
MORE

Terms and conditions
apply

Get it done
inone

DISCOVER
MORE

Terms and conditions apply
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BRAND ACTIVATION
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BRAND ACTIVATION
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A GRAND EXPERIENCE
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SUPPORTING INCENTIVISED ACTIVATION ON PACK

A

' GRAMIFIED MOBILE EXPERIENCE
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BRAND EXPERIENCE IN SHOPPING CENTRES
ONLINE MIX &

SHARE EXPERIENCE

mixology
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SCREEN MUSIC %
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STANTON JUKE BOXES %
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THE ON PRCK ACTIVATION

. 2/,
-/, 80 :
Create your own FREE Personalised . 3‘ /,_,
Back to School ®

THE PREMIUM
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SOCIAL ENGAGEMENT
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{00000 ATTET = 9:41 AM 100% - Kellogg's UK & Ireland

Hebliggs

‘]nAtaglwm '7 29 November at 15:50 - £¥

Whose Back to School Breakfast Box is this? Guess the
rainydaymum celebrity in the comments below for your chance to WIN
breakfast on us.100 to be won every day!

R x 2 /74

Kellogg's UK & Ireland
29 November at 15:50 - &

Helloggs

Give your child a first day memory that really lasts with a
FREE personalised Back to School Breakfast Box from
Kellogg's. It comes complete with their photo and good
luck message from their loved ones on their favourite
box of cereal to enjoy before the first day of term!
www.kelloggs.com.backtoschool

ood luck

Oaniel |
7 win f’ U(Ut{ Wy

2?7??M?
Love Muin ¥ Dadf v

"i : V | m OO 3675 2475 comments 1928 sharing

ANDY el |
STANTON Y% | | 26 likes

AWARD WINNING BRAND ic__ml”m
rainydaymum | want to send my kids to school with

ACTIVATOR & INTEGRATED
CREATIVE DIRECTOR

S OO 3675 2.475 comments  1.928 sharings a tummy full of nutritious breakfast and a heart full of
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ACTIVATION CAMPAIGN

A T \\\ CONSUMERS WERE SIMPLY
PROMOTION WITH 3690

ASKED TO PREDICT THE
SUPPORT CELEBRATING

LOCATION OF THE NEXT
THE IMPORTANT ROLE OF

G BRITISH DOWNPOUR -

RAIN FOR THE BRAND : :
SUPPORTED BY THE MET TO WIN 16 QUID!

OFFICE AND GOOGLE MAPS. kVERY DAY IT RAINS/
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CAMPRAIGN AMPLIFICATION

ONLINE ADVERTISING
WAS MADE DYNAMIC
AND LOCALISED TO
ENCOURARGE PURCHRASE
& PREDICTIONS BRASED
ON LOCAL MET OFFICE
WERTHER FORECASTS.

THE BRAND’S EXISTING
FACEBOOK FOLLOWERS
WERE ENCOURAGED TO
SHARE NEWS OF THE

PROMOTION TO RAINY
DAY PRIZES.

TO FUEL CONVERSATION
EVERY PREDICTION WARS
SHARED TO TWITTER

& FACEBOOK FRIENDS.

| QR )

M It's raining tenners! Ad campaign is
By cosﬂngcnspfun\apacket
mmlﬂﬂ- *50
PR GENERATED BUZZ e o s

‘1 DUR I NG ONE OF THE Worcester sauce all over Worcester
5‘ UK?S WETTEST AUTUMNS gl

FINDY | ON RECORD. BUT RS T e

STHNTO | THE PROMOTION WAS
N
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L
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DOORDROP

DISRUPTING THE P2P

WEATHER
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DISRUPTING “THE
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INCENTIVISED

ACTIVATION

6 KitKat, Yorkie and Aero bars were
equipped with GPS fracking devices.

They looked and sounded like
normal bars.

Once activated a helicopter crew
scrambled fo locate the lucky winner...

...and give them £10,000, there and then.

ANDY
STANTON

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED
DIRECTOR

WATCH - HTTPS://WWW.ANDREWSTANTONITEMS.COM/KITKAT
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CAMPRAIGN AMPLIFICATION

Discover £8) ctivate @Wewﬂl find you

a GPS bar in 24 hours.
There are still 6 x £10k bars out there!

Find one and We Will Find You in 24 hours.
Evny il o don't Sed oo, you codld win £10. Clck below 13 anlay your on-pack Sode




SHOPPER ACTIVATION PLATFORM

COMMISSIONED
ILLUSTRATION
BY RENOWNED
BOLLYWOOD
ARTIST

SERVE UP SMILES THIS DIWALI!
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INCENTIVISED ACTIVATION FOYER TOTEM

AkzoNobel
Duilux?
ik ERASS AT SHELF LEAFLET
\ ;’"; :;,‘~
Dulux © ASK HOW TO

TRADE

AkzoNobel

ot |

gy WIN

] TRADE

ASK HOW TO EVERY WEEK
including £5,000 of

wn WIN w WIN krowto S

INSTA!JTLNV EVERY!N§K LUK TRADE W I N

Including £5 Costa W I N Including a brand new |N STORE TODAY 1

coffee Gift Cords van worth £26,800 W I N

f \ WITH DULUX TRADE

WITH DULUX TRADE
f y = | IN STORE TODAY WI N IN STORE TODAY
q ¥ B - INSTANTLY

including 25% off
Dulux Academy
Training Courses

For full detoils visit
DuluxTradeWINWIN.co.uk

Terms & Conditions apply. Full details visit DuluxTradeWINWIN.co.uk
Primaran una b o 24ar D21 ammevion Curcros e v . Out Todm DS 3 ucily o 34 e v arwsse

s o0 - e e o foc 2 v -

R N D Y For full details visit DuluxTradeWINWIN.co.uk
STANTO s e e T s e

F WINDOW POSTER -




INCENTIVISED ACTIVATION

COUNTERTOP FLIP CHART

WIN

INSTANTLY EVERY WEEK
including £5 Costa WEEK 2

coffee Gift Cards I T 4 S A 8th Feb - 14th Feb 2021
This week’s prize is 1x Graco

Classic S 395 PC Stand Sprayer
Machine with Graco HVLP
TurboForce Il Spray Moching

FOR YOUR BUSINESS

For full details visit
Ask for your WINWIN envelope in store todog when you bug Dulux Trode Www.DuluxTradeWINWIN.co.ok

*Terms & Conditions: 18+ UK residents. Open 01/02/21 - 31/03/21 or while stocks of 100,000 promotional envelopes last. Purchase of 5L Dulux Trade paint from a participating merchant fo enter. intemet access required to enfer prize draw. Each entrant is entitied to a maximum of one Win Win envelope in cne day and one per sales transaction. All envelopes contain an instant win prize or 25% discount off the cost of Dutux
Acal training courses. Instant Prizes: 10,000 £5 Greggs vouchers, 10,000 £5 Costa vouchers, 5,000 M&S £10 vouchars, 2,000 £15 Great British Pubs vouchers, 1,000 £20 Love2Shop vouchers. 72,000 25% Dulux Academy gift card avadable. 6ift cards are within each Win Win envelope. Pnzedmw Visit waiw. DuluxTradeWinWin.co.uk di orvia the OR code Bnk in the Win Win voucher for prize draw entry for weekly
prizes of x3 Graco Sprayers £2,498.39 (inc VAT), x4 £5,000 Dubux Trade Paint account credit and x1 Transit Courler van worth £26,800. Only one entry into the price draw required and permitted. Entrants will automatically be entered for each week's prize draw. Retain receipt and win win envelope. Prize draw winners must ciaim prize within 7 days.

O O O (] (] O O HOW DECORATORS CAN TAKE PART IN OUR EXCITING WirewiN PROMOTION. AkzoNobel
FROM 15T FER - 31ST MARCH 2021

STEP 1 Buy o 5L con of Dulux Trode STEP 4 They visi! the promolionat webrsite
\ ’/ STEP 2 Hond the OecrGlior O Seaked by scanning he QR code insioe or by

eromotonol erwelope o5 shown ViEibng www.Dulux Trode WINWIN.com to
Dulux STEP 3 inside revenis Iha instant rewnrd arter e weakiy prizn craws

STAFF FACING TRADE
INFO AND 5

PROMPTS ON WINWIN &g
REVERSE FOR YOUR

BUSINESS

WIN PRIZES INSTANTLY vio WINWIN ervelopes..

+ £5 Costo Coffes

ANDY
STANTON

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED
CREATIVE DIRECTOR — =
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omgt By 4 ~ w00 106 Naven 2029




INCENTIVISED ACTIVATION INSTANT | bl

- MY GIFT | o~
i CARD D\tﬂux;

50/0 OFF PRIZES

DU\UX? our trommg gauses IT'S A

cluding third pe

TRADE W, N
TS & |

W\NW\N

vOUR
FOR THE
P‘ \g\NESS DECORATING
TRADE

\Dliux' ACADE My |
—CCADEMY |

SEALED -
s
P R I Z E Arase ;:i""';t :f'o(;‘io::' mk*:ﬂom'j""g)aﬂ week,
1858 Whon Lo by PN for oy
ENVELOPE ST
}ulij;;
NOW WIN EVERy wEEK,
H er 3_\M ho‘o"gneg qrv;,,
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. WEEKLY GRAND PRIZES




Dulux
let‘s Col[g§

GLOBAL SHOPPER TOOLKIT

AWARD WINNING BRAND
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SHOPPER ATL *MEATBALL ARMEGGEDON? INITIAL FOCUS ON THE PROBLEM
COMMS LED

TO ATL S 2
o

CAMPAIGN
Q?) 1f”a\

(NOT THE
ﬁ@x L

OTHER WRY
ROUND!>

SHOPPER
COMMS
TOOLKIT
CREATED
FOR
MULTIPLE

MARKETS LEADING TO ICONIC COMMS DEVELOPED
ATL AND FOR INTEGRATED IDENTITY

ANDY
STANTON

EASYCARE
&IMPROVED & ‘{\




THERMOGRAPHIC
INK INFO
LEAFETS LET
SHOPPERS FEEL
THE ENGAGE WITH
THE PROPOSITION

'_.\ LL;_A‘:—J— l

Find out how...
Olly stains dont

COMMS ALONG P2P
TAILORED TO :
SHOPPER MINDSET SHE

ANDY
STANTON
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EMBOSSED TSPAGHETTI SPLAT? EFFECT ON EDUCATIONAL PRODUCT USRGE BARKER/WOBBLERS

WITH
Dulux Easycare




GLOBAL STRATEGIC APPROACH TOOLKIT

Touchpoint: Gondola End

let's colour

May 2020

THANK
GOODNESS!
The unigue StainRepellent ‘
Tedrociogy™ even rapells colol N8

v

; ‘

v
v

STAN COMPARISIONS

ROOM SETTING
MERO PAINT

ANDY
STANTON




| V4
. CAMPAIGN LOOK
AND FEEL

Colour Creation.

‘pauUljepaY

\ 4
DU'UX; NEW Dulux Technology,
TRADE your client’s perfect colour every time




TOOLKIT APPLICATION

AkzoNobel

Accurate

\

Excellent results
Perfect matches

Incomparable consistency

il /
/Bo:p) m‘m'mm
\“ \ WWWQW
p "’%l oy ip

Bespoke colour names
Unique colour codes

Personal colour ID

-\
/)

Simple

Creative choices

Colour Creation. Redefined

Scan once
for multiple products

Easy repeat orders

ANDY Dulu’
STHNTON NEW Dulux Technology, your client’s perfect colour every time TRADE

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED
CREATIVE DIRECTOR
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DIGITAL INFINITY ARSSET

MEW Dulux Techactogy, yonr cilant’s
POl ot calbwr svaiy time

BARKER WITH PRINTED CHIPS

NEW
.

Do Teen
s weenht

NhrotNabel

Colour Creatlon,
Redefined.

~
ux'
TRADE

BAPAMIEMIL Wredrrdaivale Lalew suullloo“.

| h’. -?

COLOUR BLOCKS

SALES TEAM PRESENTER




EVENT PREMIUMS

EXPLORE o new immersive depth of colour.

ACHIEVE unrivalled colour matching.

EXPERIENCE incomparable colour consistency.

ANDY
STANTON

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED
CREATIVE DIRECTOR




CAMPARIGN

There’s fast.
Then there’s

Gigafast. N\

The future is exciting. Ready?

WATCH HTTPS://WWW.ANDREWSTANTONITEMS .COM/VODAFONE o VOd a fo n e




CAMPRIGN MANIFESTO

Experience the excitement of
Vodafone Gigafast Broadband with
speeds increasing the one you're
used to upto 900MbpS.

And it’s on its way 1o your street.

So imagine...
Experiencing the increased velocity

of streaming the \atest thrilling entertainment
to all your home devices simultaneously:

Feeling the extra rush of being
thrust back in your sofa after downloading

The Vod afone Gig afe Sto the latest HD movie in mere moments.

Sensing the viral wind rushing faster
through your hair as you put the pedal to
the metal on your gaming chair.

Speed is exciting and we want the nation to feelit.

So, brace yourself and prepare to launch into
unchartered speeds of home broadband
pecause there's fast and there’s Gigafast.

The future is exciting. Ready?

o vodafone

ANDY
STANTON

AWARD WINNING BRI
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ACTTORTOR '+ INTEGRATED
CREATIVE DIRECTOR




HIGH STREET FACE TO FACE INTERACTION AND SIGN UP

o future 5 exciing Ready?
O vodafone

How’s my downloading?

ANDY GIANT ROUTER ON BACK OF VAN

AWARD WINNING BRAND
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FRACE TO FACE ENGAGEMENT

Take the Gigafast Speed Challenge / g Imagine living your life at 900Mbps...

The future is exciting. Ready?

o vodafone




( a>
HIGH SPEED EVENT WWWWW

(CAMPRIGN CONCEPT /
AS PRESENTED? A

MODULAR AND SCALABLE

FEATURES ENGAGEMENT
WITH MORE DEPTH AND
MAKING SPEED MORE
EXCITING

ANDY

st () vodafone
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Search for ‘VGBSpeedspot’
to try Gigafast FREE

Feel the speed
Vodafone Giga
Broadband her

NEW Vodafone Gigafast Full Fibre Broadband direct , | The future is€xciting. Ready?
to your home, with connection speeds of up to 900Mbps

vodafone.co.uk/gigafast/speedspot 0 VOd afOne




A\

There's fast.

Vodafone Gigafast Broadband is on the

way to your street..fast

v 1y t ¢
Vodaone Gigatast Broadband

Excited? Find Out More Fast »

L. 9

ANDY
STANTON




MEDIA

PR LS5

REGIONALISED COMMUTER

»

.1ﬁ..

Vodafone Gigafast Broadband is nowdelivering
connection speeds of up to 900Mbps to Stirling

Order fast vodafone.co.uk/gigafast

The future is exciting. Ready?

O vodafone <

SALES TEAM COLLATERAL AND DOOR DROP

The future is exciting. Ready?

o vodafone

‘‘‘‘‘‘

So Why swi
= Itch to
Odafone Gigafast Broadp

ECLO reserym
* Qui officig "e5ta duntis den
Quodis 0 moloresy
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REGIONAL MEDIA TAKEOVERS
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FROM THE RIVER TO THE RAILWAY LINE

The Aitire & e g eyt

Q vodafone

Summer 2019 Issue 1

Garthdee Newsletter

GARTHDEE COMMUNITY
COUNCIL

Welcome ti the winter edition of the Commesity Cowncil mewws brockure, the ABID, and sines the
P representeng the commnity, addressing mmersus
”Nwhwml: wubsals sehu licw here o rwaney their

s been e and highlghoed, ve

Iy teen o peried where e lngor
v e boen ignered asvongs the dechion

hawe played a pivosal role in emuricg o
makers of the Gy

BUS STOP ON GARTHDEE ROAD. SUCCESSFUL OUTCOME!
ol youmn Usrthdee Coevenanty Councd

Vho Sl 8 el g ofthe b
R

These werr pasticbsr poblenn Soed by
 he chderly e with ik, e wo

o alf comeermedmeners oegoiaion:
B T o

-..full fibre broadband direct home,

NG ENDCKED DOWN,

AP LEAD GROUP

seel the Ly Couned
best ke, wike

Pebtrenocty gyt
0 vodafone

There’s fast.
Then there’:
Gi

Register yourinterest
vodafone.co.uk/gigafast
X prepare to launch into uncharted speeds with
fone Gigatast Full Fidew Broadband direct 10 your
Nhome. with connection speeds of up to 300Mbps
Find out more insice
The future is exciting, Ready?

O vodafone




RETAIL OUR HERITAGE P\ OUR COLOURS

FIXTURE

Since 1931 Dulux has had a st

e heritage he 112 beaurtfi had have been expert
in both quality and dedication to delivering H E R I I A G E rated by Dulux colourists and are dipl
e most innocatiy lours for odays hom lour sel or
DURABLE UXURY
PALE TONES PUT YOUR PALETTE TO THE TEST DEEP TONES
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PREMIUM

AESTHETIC POS i

DISCOVER
[ 2, 8 1122 LUXURIOUS

CLASSIC COLOURS
EXPERTLY CRAFTED

D\ulhx’

DUSTED HEATHER BRING THIS
LOOK TO LIFF

o a g}
e i the

ERFECT FOR




RETARIL
FIXTURE

How can | help?

Tell us your symptoms

o Scan for professional advice
on the best product for you.

ANDY
STANTON




DISRUPTING THE PZ2P

Scan for professional advice
on the best product for you.

Tell us your We'll suggest
symptoms a solution

S5 R

DRY COUGH & DRY COUGH &
SORE THROAY SORE THROAT

I T —
T

TAERESS
FORYU

DRY COUGH &
SORE THROAY

ANDY
STANTON

AWARD WINNING BRAND
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7 GLOW WITH PRIDE

JINNESS |

GET YOUR HANDS ON LIMITED EDITION 6 NATIONS GLASSES IN BARS

=il et — | AND CLAIM YOURS FREE WITH 12 PACKS OF GUINNESS IN STORES NATIONWIDE.
A | VO KNOWS, COME KICK OFF Y0UR GUINNESS COULD REALLY LIGHT UP THE HATCH.
," LUCKY GUINNESS DRINKERS' PINT GLASSES WILL BEGIN 10

GLOW WITH PRIDE AT THEIR SUPPORT FOR THEIR NATION DURING
MATCHES AT THE 2017 6 NATIONS TOURNAMENT AND WIN A
UNFORGETTABLE PRIZE FOR YOU AND YOUR TEAM MATES.

GUINNESS ¥V RUGBY

MADE OF MORE

LIMITED EDITION PROMO

. GLASSES FEARTURED R
REMOTED ACTIVATED
LIGHT IN BASE.

e
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 SHAREA  *
V GUINNESS
LINEOU

SALES & BANTER DRIVING
‘LINE OUT’ & PINT
CARRY TRAY CREATED

S - _ ¥ITH RUGBY ROLES FOR
SESVOR SR Past  EACH OF MATES.

LLUANESS © RuGEY
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ON/OFF TRADE COMMS TOOLKIT

CONCEPT SCRMP

FEEL[E
ACTION

' TOGETHER

MAC VISUAL

CONCEPT

IT°S TIME TO

we ACTION

TOGETHER

1IT’S V GUINNESS TIME

APPROVED KEY VISUAL

CATCH ] ACTION
TOGETHER

b g

T S | -
5N ¥ o

-

IT’S \/GUINNESS TIME

drinkaware.co.uk The Ova e




VISIBILITY OUTSIDE THE PUB

WINDOW DECAL

A FRAME CHALK BOARD

RUGBY STADIUM ENTRANCE TUNNEL

e kS

IVATOR & INTEG
REATIVE DIRECTOR

ANDY
STANTON
ITEMS >>>




BACK OF BAR BANNER

VISIBILITY INSIDE THE PUB - AT BAR

BAR RUNNER

[
o
b
pu
w
|
[
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ANDY

NOVELTY RUGBY PLAYERBAR STOOLS




ON TRADE ACTIVATION PREMIUM

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED

vvvvvvvvvvvvvv



ON TRADE TOOLKIT

__SHARE A
V GUINNESS

— GUINNESS ¥V RUGBY —

MADE OF MORE

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED
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ON TRADE TOOLKIT

_ ORDER A GUINNESS ¥/ RUGBY CUINNESS ¥ RUGBY
V GUINNESS
LINEOUT

_ SHAREA | ‘ SHARE A
VGUINNESS | V GUINNESS
LINEQUT LINEOUT

@
=
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AWARD WINNING BRAND
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ON TRADE TOOLKIT

ANDY
STANTON

T 52% 8 )4

™ __ BUONE .
B¢ VGUINNESS | = e

GET ONE FREE FOR A TEAMMATE

@ Australia vs Fiji

@ England Rugby Legends vs Wa...
@ New Zealand vs Namibia
@ Argentina vs Georgia

@ Fulham vs QPR

@ MK Dons vs Derby



ON TRADE TOOLKIT
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ORDER A
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RETRIL PRESS

COOK
ITALIAN
)((_7,1.%”,; Saleane

i #W//JW adors our, W

efully selected ltalian

Siraight from the heart, only the freshest, car

10 nougoimoourproducts.
ond}ohd\eCookltdianTasﬁngclub. — - g T

our Facebook page
for a feast of offers, suggestions and evena chance to win a
“bollissimo Italian food hamper.

Nou'll soon be falfing in Jove with all our other products t00.

www.facebook.com/Cooklta\ianUK

www.cookitalian.co.uk




RETRIL PRESS

All cars
sold are RAC
inspected and

approved

e ol s

- W

We_ dontdopushy We don’t do pushy

Testo e L2 Druen oy Tre/

i zsav i R =] Driven B 3
WWM'W — %’ — t But we do help you make an informed b\f““s" . \
i‘

buying decision

\ o'No o/l
pushy sales teams
* A personally named adviser allocated to every buyer VlSlt tescocars‘com
ANDY * No jargon, just independent inspection reports by the RAC
STANTON * Free Platinum Warranty and 2000 Clubcard points

© Carste Ltd (trading as Tesco Cars) 2011 Regatered office: Sunsex Innovamian Centre, Bagheon, BN1 958 Commpanyregatered in England and Wales, nurmber 03



BZB BRAND DEVELOPMENT AND ANIMATION

@ LANGUAGE W ‘ () OuR LOCATIONS CAREERS )

Our Services v About Us v Our People Q

ntroducing our
Liquid Methodology e

Uniquely blended sales and brand experience solutions

Liquid is our intelligent methodology that blends data science, people and digital services into the perfect solution for your brand. As fluid as
the name suggests, Liquid allows you to execute responsive sales and brand experience programs, letting your brand investment flow to

where there’s room to grow.




BZ2B DIRECT MAIL

The solution to lowering cost \evels

TATE X LYLE

ANDY
STANTON
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The solution to lowering cost \evels

The solution to lowering cost \evels

salilid - -mamil

The key to increasing your profit margins

N
Open up 10 the posaibiitios

TATE N LYLE v

) TATE LY LE

TATE G LNLE

Every ~ aANeS .
arop S /e

m Every drop saves you monsy

"\ % TATE « LYLE ®
= Multifruit

JUice Drink

W

ANDY
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ACTIVATION VIA INTERACTIVE BILLBOARD & CONTENT

Bio&ble”

AMY, 28, CLAPHAM

WATCH HER
TUMMY TALK

I

...do we have to have a kebab every Friday?

. b 3
T ; -

AWARD WINNING BRAND
ACTIVATOR & INTEGRATED
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BRAND TOOLKIT

expert support

ot QAT A Bs0y

O earm at e

e st of FOUF

APPLIED TO
NUMEROUS

et praction W WnBning Wi 1 YU

SALE COLLATERAL
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EVENT COLLATERAL

Orange Business Team 10
sfree solUtions

looking to increase | calthe |
i test drive OUr wir

the productivity of

uﬂmﬂ.l

pnlnh—-“-

I—anﬂ-ﬂu‘-
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PHOTOGRAPHIC
ART DIRECTION
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DESIGN & ART DIRECTION

ANDY
STANTON
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DESIGN & ART DIRECTIO

'E)'tf/aq

e of fmaginatio”
Rd London g1 1N
toucan.r.o.ur;

2 T020 7350

g i (ngq

5360

ANDY
STANTON

CREF‘TIUE DIRECYDE
07913 674 229

3> PROMOTIONAL
ACTIVATION spECIALIST

y> OWNI-CHANNEL GHOPPER CONNE

CONGEPTS//ART DIRECTION//COPY
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IDEAS THAT
SHOPPERS

BUY INTO

O O

*X%X THANKYOU FOR SHOPPING XXX
*XKkE WITH ME TODARY Xk¥ixx

THIS COPY TO BE RETAINED BY THE CUSTOMER
CHECKOUT “ANDREW STANTON? ON LINKEDIN
STANTON_ANDY@HOTMAIL .COM




